
The Health Star Rating (HSR) is a labelling system developed by the Australian 
Government in collaboration with the food industry and public health groups. 

Since the HSR can be applied to a great variety of foods, the system is divided into 
categories. In Grupo Bimbo, our products fall into category 1D, which is for Milk and 
dairy beverages, and category 2, referring to all foods and products manufactured with 
cereals, nuts or seeds. 

HEALTH STAR RATING

This works by considering 
the nutrients in a food, 
based on their nutritional 
composition per 100g or 
100mL, awarding points 
for positive nutrients, and 
deducting for critical 
nutrients like excess 
calories, saturated fat, 
added sugars, and sodium. 
Then those points are 
converted into a star 
rating with a formula 
given by the HSR. A rating 
above 3.5 stars indicates 
that the product is healthy 
and balanced.

It evaluates the overall nutritional 
profile of packaged foods within 

the same category and assigns 
them a rating from ½ a star to 5 

stars.
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Also, according to the nature of our bakery and snacks, products are ready for 
consumption without requiring additional preparation, making them evaluated solely "as 
sold”.

One of Grupo Bimbo’s core goals is to ensure that all our daily consumption products, 
such as bread, buns, rolls, and breakfast items, which are healthy products that not only 
contribute to a balanced diet, but are also delicious, achieve a rating of 3.5 or higher by 
the end of 2025. It is also our ambition to achieve 50% of sales coming from healthy 
products, per these standards over the same timeframe. Every year we assess the totality 
of our portfolio to calculate and obtain this information, which is then published in our 
annual report.  

Through this initiative, Bimbo reaffirms its commitment to 
support and promote healthier lifestyles and diets, meeting global 
nutritional standards, and providing products that align with the 
evolving needs of consumers while remaining true to our mission 
of nourishing a better world and a better future for everyone.


